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” AsS an important part
OF THE CONCEPT, many issues
of OK! are themed

OK!l magazine is an intelligent glossy magazine trusted by both stars and
our numerous readers. In OKl one can find cover-stories of famous
actors who otherwise very rarely appear on printed pages.

We are happy to have many stars let us know their life stories.

The stars know that we only print verified first-hand information, and we
remain frue to this principle at all times. An important indicator of the atfitude
towards our magazine was the unprecedented number of superstars who
attended the annual OKI AWARDS 2025 ceremony.

As an important part of the concept, many issues of OK! are themed.
Our readers can learn the latest

news from the world of fashion, beauty industry and travel; through

the Guide section they get informed about the most relevant upcoming
events in film, theatre and show business. Reports from film sefts,

relevant interviews with stars, and many other themed materials can

be found in each issue of OK!

Our creative search never stops, and we are always open to new
interesting ideasl!

Vadim Vernik



BEST MATERIALS ABOUT THE LIFE OF STARS ONLINE. NOT ONLY INTERVIEWS, REPORTS AND USEFUL
ADVICE, BUT ALSO BEHIND-THE-SCENES SECRETS THAT READERS EXPERIENCE TOGETHER WITH STAR
HEROES EXPLORING THE DIGITAL PLATFORMS OF OK!I MAGAZINE.

AUDIENCE
OKI' MACAZINE

80%

women

AGE
25-34 years old

7N

. Moscow
Saint-Petersburg

00%

20%

men

INCOME
Average, above average

\ h

Regions

40%

ATTENDANCE

3 MILLION

UNIQUE USERS PER MONTH

more THaN 44,5 MILLION

SESSIONS PER MONTH

more THan © MILLION

PAGE VIEWS PER MONTH

TIME -
MORE THAN -|,5 MINUTES

TRAFFIC
SOURCES:

ORGANIC
SEARCH-40%

SOCIAL=30%

DIRECT-20%
REFERRAL=10%
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MAGAZINE OKt

AUDIENCE OF THE SINGLE ISSUE

MORE THAN 432 OOO

PEOPLE
VWOMEN MEN

6% 32%

AGE

25-34 years old 4 O %

35-44 years old 2 5 O/O
1824 years old 2 O %

«s+ | 15%
INCOME

52%

AVERAGE/ABOVE AVERAGE

READERS'INTERESTS:

CURRENT NEWS AND TRENDS, SOCIAL EVENTS, FASHION AND BEAUTY,
TRAVEL, PHARMACY, CARS, REAL ESTATE




DISTRIBUTION

CIRCULATION

100 000

COPIES

MOSCOW
_ 46%
’a’ﬁﬂ;!“' ;’ SAINT PE‘I&)ERSBU RG
1 \ 6%
REGIONS

VA

DISTRIBUTION LOCATIONS:

SUPERMARKETS, GAS STATIONS, KIOSKS, BUSINESS CENTRES,
AIRPORTS, SHOPPING MALLS, BOOKSTORES

EMIN ACALAROV
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OK! MAGAZINE

OK!I MAGAZINE __¢
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EVENTS

stais

HOKAWARDS2025| #MORETHANSTARS

OK! Awards '"More than Stars' is an annual awards ceremony by
the OKI magazine, first held in 2016. The process includes an
open public vote on the website ok-magazine.ru in several
cafegories ('Main hero. Music', '"Main hero. Cinema' etc); the
results are revealed at the Ceremony.

PARTNERS OF OK! AWARDS 2025:
Mercury, Cacharel, SuperStep, Insight People, Chateau Tamagne, Nishane,
Omanluxury, Ostrovok!, SOWELL, Diego Dalla Palma and others

More than 2 MILLION LIVE VIEWERS
Project page coverage: 200,000 unique users
Over 150,000 PARTICIPANTS in the online vote

Project Announcement Coverage, including general partners of the event
(OK and VK): OVER 20,000,000 users



EVENTS

2025

OK!'STYLE STUDIO

part of the

TEFI Television Awards,

OK! Awards,
Moscow

Film Festival

We create looks for stars on red carpets,
ceremonies, and events:

= Luxury Jewellery

* Make-up by top artists

= Hair by the best stylists

10



EVENTS

o L

e HETACYILR

A summer entertainment event by the OK!
magazine dedicated to the Day for Protection

of the Children's day/Knowledge Day



EVENTS

The lunch of OKI magozine
during international music and

film festivals

12
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EVENTS

T2 6&%&@”

Public meetings and interviews by OK! with
representatives of film, theater, business, and sport
industries on various relevant topics

13



EVENTS

. g/z
An exclusive dinner with theatre
and film actors, arfists

14



Diego dalla Palma,

) (chsssteN

EVENTS

OK!' Magazine's spring event -
about beauty, health, and new trends

15



OK!I' CELEBRITY MANAGEMENT

Inviting celebrities to the
brand’s event

HONGQI 16
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MEPCOHA oK

TECT-OPAMB oK

L[

f}

‘ //—/(}
|l

KAMEPHO / IR
L IeSEHHO |

Tod nasad na Gecmusane nunommvix npoexmos «Iunom» 6 Heanoso 8 KON f»')"fd‘:::

aKMEpCKuil ancavG» noGedun cepuan «Jucmpies ¢ CODLEN C/IH/LION 00 o

U3 2na6HbL: poiei, B amox 200y 6 Konkypce diecrugans Gois ee oo 1poeK™ A%

©OLX0dUM MO Memp <CEMEVIHOE CHACTbE ¢ ywaciex axmpuico. 0 mo%, KO B0

‘ €€ KUY 30 3m0m 200 nowemy ona cuumaem eco pesaroiiiy, — ¢ WP
Te

‘t'




SPECIAL PROJECTS/PRINT
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SPECIAL PROJECTS/DIGITAL
= e vons  eacora a(! SR — a

6 NMNPN4Y1H OTINPABU
B SUMHEE MNYTELLEC
HA MALLMHE

EcTb BOOUTENM, A1 KOTOPbIX 3UMHAS €303
o6opaumnBaetcs Lenon NnpobieMoi.

i EXEED

1 HA KAPTE CBOUX
~. _ NYTEWIECTBUWA

POINT
ON THE MAP
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SPECIAL PROJECTS/DIGITAL COVER

o 3BE3QbI  MOOA  KPACOTA ml crunbymsim  cneunoextsl  (OFCY Bigmer o
° B,

POJIIOCEP CEPHAJIA JIAUTE HIOV» AJIEHA AKMUMOBA: «HALLL
IMPHOPHUTET HE IEHBLI'M, A KAYECTBO»

CeroaHa Ha nnatdopmax MBM 1 KION BbIX0OMT CepUan-cKaHman «JaiTe Woy», rae o6 U3HaHKe LWoy-
BUzHECE U TENEBUZUOHHBIX Loy ero co3aaTten NonbITalTCH pacCKaszaTb MaKCHMMaibHO YECTHO.

MNMpoatcep AnéHa AKMMOBa © MariM KHO, HOBbIX MWpax 1 Bopeby 3a 3prTenbCKKe IMOLMK —
cneumanbHo ong OK!

Mol cHiMaen N
dUNbMbI 1 CEPWanbI,

E.BBI EMOTP U T|ENKA

CMELINPOEKT

HauymHaeTcg!

 Peavo 1 doGumvcs o mox e crpasciri
e armghopeias B u KION avixodum CEF/A7.CI

KOMY HYXHA TPABY
1 nondpa na

e e aeemio, CUEHAPCT AHEPE! 30/IOTATED, TROROCE
AT

eneusanvio s OK!

Toee | Encemin Beaesuas, oo | Asexcandp Mymomuxoa. oo Huna st

— sseamsi MomA  KeAOTA a(l Crinb A cneunposkTs
{ ]

KHUPA MEJIBEJIEBA M b KAJIHOKHDBIF O B3POCJIEHH,
ABDBIO3E M CEPHAJIE «TPYJIHAMA»

B oHnarH-knHoTeaTpe START BbIXOOUT Cepuan «TpyaHads — CrH-00O O «HOBEHBKIXY, B KOTOPGM
[I3BHYH PO/l ——TEPBYI0 B €2 Kapbepe — Chirpana nobeguTenbHILLE Woy «HoBbie NauaHkmy Kupa
Mensenesa. a6 KamomHbIM, KOTOPBIV ChIrPAn FIZBHOTO repos BCeneHHom «HoBeHbKIX: Makca, CHe
MOABUTCE Ha 3KPAHE — B STOM NPOSKTE OH TKKE BrepEbie Nonpoboran ceba & KauecTee NpoICep:
Mepen npemMbepoi Mbl NOroBopUM ¢ Knpoi 1 MeBoM o HOBBIX HaUMHAHMAX, My3bIKa/IbHOM Kapbepe
O TOM, FIOUEMY PACCKA3bIBATS TPYAHBIS UCTOPMM BAMKHO.

<TROUBLED»
|
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EDITORIAL
CALENDAR 2026

ISSUE DATE TOPIC
et e e | 29January 2026 Winfer and sport
e | 202 | o,
Ne glf(l)h(?g%%z-i]ngon 26 February 2026 Men's issue

Ne %%%%OQZ-T 003 | 12 Morch 2026 Jowellery,

e S_ﬁ%%%"ﬂ‘go o| 20 March2026 Beauty & Fashion
N %ﬁlyw(\f oo 008) 16 Apil 2026 Beauty & Fashion
LSt T orns | Mo
Ne SLKzlgA(?g???%] 8) 11 June 2026 Children
N3 (1haneagy | 9dly2026 Summer, beach, ravel
Ne 32-@2/(\ ¥ ggj{?gm 13 August 2026 Children
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TR 8 s EDITORIAL
’ X )1 7 CALENDAR 2026

\
¥ TR A i ; - 0 Okl Mogozme
A ' “ T " , DRl e 41-42(1052-1033) | 8 Ociober 202
; ‘\i" o : \ b 2 : . N214 OKI Magazine 22 October 2026 Jewerly + Beaut
"'?;t*"‘\; : S Py 7 ) Ne 43-44 (1034-1035) Y Y
A4 : R e o OK!I'Magazine
i s i KR N215 NE 45-46 [1036-1037) 5 November 2026 Auto,Tech
8 OKI Magazine |
N216 Ne 47.49 (1038-1040) 19 November 2026 OKlAwards
q OK!' Magazine .
DA = 50-51 (1041-1047) | 'O December 2020
Q OK!I' Magazine
MRl = 5203 (1043-104¢) | >4 Decemoer 200
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PRICE LIST 2026/ PRINT*

RECULAR PAGE
REGULAR SPREAD
1ST SPREAD

2ND SPREAD

3RD COVER

4TH COVER

*VAT 5%

971750
1633000
1926 250
1725000
1029 250
1598 500

23



KIRILL KIARO

TECH
REQUIREMENTS

2/1SPREAD
CUT SIZE: 420 x 295 mm (BLEED: +5 mm)
1/1 PAGE
CUT SIZE: 210 X 295 MM (BLEED: +5 MM)
1/2 PAGE VERTICAL
CIT SIZE: 105 X 295MM (BLEED: +5MM)
1/2 PAGE HORIZONTAL
CUT SIZE: 210 X148 MM (BLEED: +5 MM)
1/3 PAGE VERTICAL
CUT SIZE: 70 X 295MM (BLEED: +5MM)
1/3 PAGE HORIZONTAL
CUT SIZE: 210 X 98 MM (BLEED: +5 MM)
1/4 PAGE VERTICAL
CUT SIZE: 105 X148 MM (BLEED: +5 MM)
1/6 PAGE VERTICAL
CUT SIZE: 70 X148 MM (BLEED: +5 MM)

24



PRICE LIST 2026/ DIGITAL*

Seasonal coefficients

MONTH MULTIPLIER

Markups
TARGETING TARGETING

ScreenGlide 100%x250,/300x600
Time of the Day,/Day of the week

*VAT 5%

MILA ERSHOVA



” We are

IN constant
creative
search and are
open to new

INTERESTING
IDEAS!

PRICE LIST 2025/ DIGITAL*

BANNER ADVERTISING*

Non-standard interactive formats

DESKTOP
HOINVVN) POSITION ON THE SITE CPM
T]%%ck%igg% All free pages, above the site header 1725 py6.
First scrgg%xséi)%eobonner All free pages, on the right 1495 py6.
Second bgongiré’ége banner All free pages, on the right 1265 py6.
Sgd(jeoiczjgrber All free pages, on the right 690 py6.
Synchron All internal pages, 100%x250(above 3450 ov
100%x250+300x600 the site header)+300x600(on the right] Py®.
Branding rgggli‘epggﬁjs? weeks, Home page 690 000 py6.
In-Read(video advertising inside
thematic editorial materials) All free pages 3430 py6.
Full Screen All free pages 5175 py6.
Rich Media All free pages 5175 pyé.

*Markups and seasonal coefficients applied to the base price
*VAT 5%




PRICE LIST 2026/ DIGITAL*

MOBILE

FORMAT POSITION ON THE SITE CPM
Top banner 100%x250 All pages 1600 rub.
First screen 300x250 All pages 1200 rub.
Second screen 300x250 All pages 1000 rub.
Interscroller 300x600 All pages 1600 rub.
Sgr;oio]rggr All pages 2600 rub.
Full Screen All pages 3800 rub.
A A PR Allpages 3800 b,
non—stondglrghirmfgc‘:ﬁve formats All pages 3800 rub.

*VAT 5%

” All the

projects of the
holding share
one target
audience—
YOUNG, ACTIVE
PEOPLE

27



PRICE LIST 2026/ DIGITAL*

NATIVE ARTICLE/NEWS/PROMO PROJECT

FORMAT SECTION UNIT COST IMPORTANT!

Infernal page, static/ 1. All prices are indicated in rubles
PR-News Announcemenfor?socid networks 265 650 py6.  KPI- 12000 udi P d ible di
¢ | week feaser announcement on the excluding VAT an possibie Iscounts.
home page and in the relevant section 2. Markups are applied consistently
Editorial ¢ Vertical Banner Mobile/ 531 300 py6.  KPI - 20 000 (not cumulative)
Desktop dynamics T ' )
« Announcement on social networks 3. The reservation is canceled without
* 1 week announcement on the home a peno“y if the p|ocemem is canceled
page and in the relevant section, )
the bufton no later than 1 month in advance.
Editorial with interaciive layout * Verfical Banner/ Interscroller/ 064 125 py6. KPI - 30000 4. When posting through a third-party

il Deskt i .
Mobile and Desktop dynamics system, delegation of access
* Announcement on social networks

e ] week announcement on The'home fo statistics is a must.
page ond in the relevant section, 5. Price list is valid until 31.12.2025.

the button
Q29775 pyb.  KPI - 45000

Editorial custom special project
in inferactive layout e Vertical Banner/ Interscroller/
Mobile and Desktop dynamics

¢ Announcement on social networks

More detailed information on each

SOCIAL NETWORKS of the advertising formats listed in this price
FORMAT SECTION list, as well as information on non-standard
et + Storios i OKIManas solutions and special projects is
oS ories in ! agazine e
social networks g Vkontakte, Odnoklassniki, Telegram 92 000 rub. provided/co|cu|oted upon request

to the advertising department.

NATIVE ARTICLE POSTING PACKAGES

FIRST PACKAGE SECOND PACKAGE

or 12 months - 1 000 000 rub. For 12 month - 600 000 rub.
12 news 6 news

KPI - 20 000 KPI - 20 000

*VAT 5%
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CONTACTS

COMMERCIAL DIRECTOR EDITORIAL TEAM OK-MAGAZINE.RU
SVETLANA ALIEVA
. ~ - VADIM VERNIK WEBSITE CHIEF EDITOR
alieva@ok-magazine.ru vernik@ok-magazine.ru OK-MAGAZINE.RU
Denis Kazmin
COMMERCIAL DEPARTMENT CHIEF EDITOR kazmin@ok-magazine.ru
ADVERTISING DIRECTOR e ﬁ%%gi;ngme .
Ulyana Simonova 9 9 ‘ MARKETING
simonova@ok-magazine.ru BEAUTY DIRECTOR DEPARTMENT
Nataliya Filipchenko
ACTING ADVERTISING DIRECTOR fliochenko@ok-magazine.nu ng';‘ﬂ':; Ifi)/\lngeij;SR
ngo Rogozhmo' memetova@ok-magazine.ru
rogozhina@ok-magazine.ru FASHION DIRECTOR
Anastasiya Mifina
SENIOR SALES MANAGER miina@ok-magazine.ru
Sheremetieva Julia
sheremetieva@ok-magazine.ru LIFESTYLE DIRECTOR

Kseniya Ryzhankova

COORDINATOR ryzhankova@ok-magazine.ru

DEPARTMENT COORDINATOR
Pelageia Pakhareva
pchareva@ok-magazine.ru

EEE

+7 (495) 215-56-04 E
INFO@OK-MAGAZINE.RU s

The content of this presentation belongs to the OK! brand. copying, distribution, publication or any other
use, in whole or in part, is prohibited. any use without the written permission of the copyright holder is considered
a copyright infringement. 29
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